The Word This Week

5-22

(Theme plays: Funky techno music)

♪ 

[ Caption: The Word This Week ]

Kim: FROM THE WORD THIS WEEK, RETRACING THE STEPS OF A WWII DEATH MARCH IN BORNEO... 

Kevin: IT'S AMAZING TO THINK THAT, UH, THESE GUYS ACTUALLY DID THIS BAREFOOT. 

Kim: ...THE WEATHER MAKERS, TIM FLANNERY'S BLOCKBUSTER ENVIRONMENTAL BOOK... 

Tim: SOME PEOPLE BELIEVE THAT CLIMATE CHANGE ISN'T GOING TO AFFECT THEM IN THEIR LIFETIMES. I THINK THEY'RE WRONG. 

Kim: ...AND THE SPARK, THE CREATIVITY OF CIRQUE DU SOLEIL. 

Lyn: EXPERIENCE IS A LOT IN UNDERSTANDING WHAT CREATIVITY AT CIRQUE DU SOLEIL IS.

♪ 

[ Caption: The Word This Week ]

[ Caption: Kim Clark Champniss ]

Kim: HELLO THERE AND WELCOME TO THE SHOW. I'M KIM CLARK CHAMPNISS. SINCE ITS DEBUT IN 1996, OUTPOST HAS BECOME THIS COUNTRY'S PREMIERE TRAVEL AND ADVENTURE MAGAZINE. RECENTLY, OUTPOST SENT TWO JOURNALIST TO THE MALAYSIAN BORNEO JUNGLE TO FOLLOW IN THE FOOTSTEPS OF SECOND WORLD WAR AUSTRALIAN AND BRITISH POWs, ESSENTIALLY BECOMING THE FIRST MEDIA ENTITY TO RECREATE THE LEGENDARY SANDAKAN DEATH MARCH. 
WE SENT ALONG VIDEOGRAPHER LARS PETER BJORNSON TO FIGURE OUT WHERE ADVENTURE TRAVEL AND LITERATURE BEGINS. AND WHAT DO YOU KNOW? HE CAME BACK WITH A FAR MORE INVOLVED STORY THAN ANY OF US COULD HAVE IMAGINED.

(Emotive instrumental music)

♪

[ Caption: Lars-Peter Bjornson ]

Lars-Peter: WELCOME TO THE WORD. I'M LARS PETER BJORNSON. ADVENTURE TRAVEL IN EXOTIC PLACES, IT'S SOMETHING THAT MOST OF US READ ABOUT. BUT WHERE DOES IT ACTUALLY HAPPEN? WELL, THIS IS ONE OF THE PLACES IT HAPPENS. AND I GOT TO HANG OUT WITH TWO OF THE PEOPLE WHO ACTUALLY DO THIS FOR A LIVING. 

Frank: I'M FRANK WOLF AND I'M A CAMERAMAN/
JOURNALIST/RETAIL SALESPERSON. 

Kevin: MY NAME IS KEVIN VALLELY. UM, I'M AN ARCHITECT BY TRADE. UH, I'M THE EDITOR-AT-LARGE FOR OUTPOST MAGAZINE. THE REASON FOR ME TO COME HERE IS ACTUALLY TO WRITE AN ARTICLE. WHAT THE EXACT ARTICLE WILL BE, WELL, IT'S AN ADVENTURE TRAVEL ARTICLE.

(Percussive jazz music)

♪ 

[ Caption: Frank Wolf, Photographer, Outpost magazine ]

Frank: THE ADVENTURE TRAVEL STORY KIND OF UNFOLDS AS IT GOES ALONG AND THAT'S KIND OF THE ADVENTURE OF ADVENTURE, UH, TRAVEL WRITING AND PHOTOGRAPHY IS THAT YOU DON'T KNOW EXACTLY WHAT YOU'RE GOING TO GET. 

[ Caption: Kevin Volley, Editor-At-Large, Outpost magazine ]

Kevin: WHAT ATTRACTS ME TO, UH, BORNEO IS THE UNIQUENESS OF BORNEO. AND, UH, RECENTLY, I'VE BEEN THINKING ABOUT A WAY TO EXPLORE THIS KINGDOM OF JUNGLE. BUT I WANTED SOMETHING MORE.

♪ 
Kevin: I STUMBLED ACROSS THIS STORY ABOUT THIS DEATH MARCH ACROSS NORTHERN BORNEO CALLED THE SANDAKAN DEATH MARCH, WHICH TOOK PLACE IN, BASICALLY, 1945. IN MY FIRST DEALINGS WITH THE AUTHOR, LYNETTE SILVER, IT WAS VERY MUCH OURSELVES DOING THIS THING. BUT AS THE MOMENTUM CAUGHT ON, I KNOW THAT THE AUSTRALIAN MEDIA CAUGHT HOLD OF THIS. THEY REALIZED IT WAS A VERY MOMENTOUS OCCASION. IT ENDS UP THAT THEY SENT A GROUP OF THEIR YOUNG SOLDIERS TO DO IT AS WELL. 

Man: WE GOT TO GO AT HIS PLACE. 

Kevin: THESE GUYS ARE ABOUT THE SAME AGE AS THE POWs WERE AND THEY'RE GOING TO FOLLOW, REALLY, IN THEIR FOOTSTEPS. SO I THINK IT'S ADDING A LAYER TO THIS STORY FOR ME THAT'S VERY POSITIVE. 

[ Caption: Lynette Ramsay Silver - Author, Sandakan: A Conspiracy Of Silence ]
Lynette: 2,500 AUSTRALIAN AND BRITISH WERE SENT TO BORNEO TO BUILD AN AIRSTRIP WITH, BASICALLY, THEIR BARE HANDS. BUT BY 1945, THEIR LABOUR WAS REDUNDANT AND THE JAPANESE DECIDED TO MOVE SOME OF THEM INTO THE INTERIOR ON A SERIES OF WHAT ARE NOW CALLED DEATH MARCHES. OVER 1,000 WERE SENT ON THIS 250-KILOMETRE TREK ACROSS THE MOST INHOSPITABLE TERRAIN ON EARTH. CONSEQUENTLY, OF THE OVER 1,000 THAT LEFT THE MAIN CAMP AT SANDAKAN TO END UP AT A LITTLE VILLAGE CALLED ON RANAU ON THE SIDE OF MOUNT KINABALU, ONLY SIX SURVIVED. ALL THE PEOPLE LEFT AT SANDAKAN ALSO PERISHED. SO IT MADE IT THE GREATEST TRAGEDY FOR AUSTRALIA IN THE SECOND WORLD WAR WITH A DEATH RATE OF 99.75%. 

[ Caption: Patrick Shananhan, Lance Corporal, Australian Army ]

Patrick: MY NAME'S PATRICK SHANAHAN AND I'M A LANCE BOMBARDIER IN THE AUSTRALIAN ARMY IN THE ARTILLERY CORPS. THIS IS POSSIBLY THE MOST IMPORTANT THING I'VE EVER DONE, IN MY ARMY CAREER ESPECIALLY. THERE ARE PEOPLE LIKE LYNETTE THAT, UH, DO COME ALONG AND DO SPEND SUCH A MASSIVE PART OF THEIR LIFE, UM, TURNING OVER THE SOIL, IF YOU LIKE, OF THESE MEN AND WHAT HAPPENED TO THEM. AND WITHOUT THAT, WITHOUT HER HARD WORK THEN THERE'S NO WAY ANY OF US WOULD KNOW HALF OF WHAT HAPPENED HERE. 

Lynette: THERE'D BEEN A HUGE INTELLIGENCE BLUNDER HERE IN BORNEO, WHICH HAD LED EVERYONE TO BELIEVE THAT THERE WERE NO PRISONERS LEFT AT SANDAKAN AND THEY'D BEEN MOVED. THAT RESULTED IN THE RESCUE MISSION BEING CANCELLED AND ALL CHANCE OF GETTING THESE PRISONERS OUT ALIVE LOST.

(Sombre instrumental music)

♪ 

Lars-Peter: HUMID-LIKE... LIKE A STEAM BATH. BUT YOU'RE WALKING UP HILLS, DOWN HILLS, BACKPACK ON.

♪ 

Kevin: IT'S AMAZING TO THINK THAT THESE GUYS ACTUALLY DID THIS BAREFOOT ON THIS STUFF OVER THERE AND WITH 50-POUND PACKS ON THEIR BACKS. 

Patrick: NOBODY REALLY KNOWS ABOUT THIS AND IT'S NOT TAUGHT IN SCHOOLS ANYWHERE, I DON'T BELIEVE. AND FOR ME TO BE ABLE TO HAVE COME OVER HERE AND DO THIS AND FEEL THE HURT AND THAT KIND OF THING THOSE GUYS WENT THROUGH IS AMAZING.

♪ 

Lars-Peter: AFTER SIX DAYS OF WALKING, WE'VE ONLY MANAGED TO COVER HALF THE DISTANCE ORIGINALLY TRAVELED BY THE POWs. STILL, AS WE APPROACH THE END, IT FEELS LIKE WE'VE BEEN TO THE OTHER SIDE OF THE ISLAND AND BACK. AND I'M DEFINITELY READY TO GET OUT OF THESE SHOES. 

Man: IT'S A BIT EMOTIONAL, YOU KNOW. I'M VERY, VERY PROUD. 

Patrick: THEY WERE ORDINARY MEN DOING EXTRAORDINARY THINGS. AND THEY REALLY AND TRULY WERE NO DIFFERENT FROM ANY OTHER PERSON THAT WERE PUT IN AN EXTRAORDINARY SITUATION. REACTED EXTRAORDINARILY AND SOMETIMES IT JUST MAKES YOU WANT TO CRY. 

Kim: YOU KNOW, MARTYN BURKE HAS A FASCINATING RESUME. HE'S A HOLLYWOOD FILMMAKER, HE'S A DOCUMENTARIAN AND HE'S ALSO AN AUTHOR. WE CAUGHT UP WITH HIM RECENTLY FOR THE LAUNCH OF HIS NEW BOOK, THE TRUTH ABOUT THE NIGHT.

(Funky instrumental music)

♪ 

[ Caption: Martyn Burke - Author, The Truth About The Night ]

Martyn: I LIVE PART OF THE TIME IN SANTA MONICA AND PART OF THE TIME IN TORONTO. I KIND OF HAVE THIS KIND OF DUEL LIFE. I GO BETWEEN ACTUAL EVENTS WHERE I'LL MAKE A DOCUMENTARY. I'M DOING ONE FOR PBS RIGHT NOW ON TERRORISM, BEEN CAREENING AROUND EUROPE AND NORTH AMERICA LOOKING AT THAT SUBJECT. BUT I KIND OF USE THOSE THINGS AS A WAY OF GETTING INTO MY BOOKS. I LIVE IN THAT FRAMEWORK. 
THIS NEW BOOK, THE TRUTH ABOUT THE NIGHT, IS THE FIRST ONE I DIDN'T REALLY DO A DOCUMENTARY ON. IT STARTED WITH A DOCUMENTARY THOUGH. I WAS DOING A CO-PRODUCTION FOR FRENCH CANADIAN TELEVISION AND TF1 IN PARIS. IT WAS ABOUT AMERICA, ALL ASPECTS OF AMERICA. I WENT TO THE BORDER BETWEEN AMERICA AND MEXICO AND I STOOD ONE NIGHT ON THIS PLACE OVERLOOKING WHAT THEY CALL THE SOCCER FIELD, A VAST VALLEY ON THE BORDER. AND THERE WERE THOUSANDS AND THOUSANDS OF PEOPLE ON THE OTHER SIDE WAITING FOR SUNDOWN. AND THE MINUTE THE SUN SET THEY ALL MOVED UP TO AMERICA, EL NORTE.

(Laughter) 
Martyn: ONE NIGHT I WAS COMING IN WITH THEM. THE NEXT NIGHT I WAS WITH THE BORDER PATROL. I WENT BACK AND FORTH. YOU WANT TO GO TO LOS ANGELES, GET WORK? 

Man: YEAH.

(Speaking Spanish) 

[ Caption: courtesy of Harper Collins ]

Martyn: THE BOOK IS A LITTLE BIT ABOUT BORDERS. IT'S ABOUT THE LINES THAT PEOPLE PUT BETWEEN EACH OTHER. ALSO IT'S A LITTLE BIT ABOUT THE TERRIBLE TRUTH ABOUT OUR CONDITION IS WE MAY NEED VIOLENCE TO CREATE ANYTHING NEW. 
OUT IN THE UNIVERSE, THE ONLY WAY NEW LIFE IS CREATED IS WHEN THERE'S MASSIVE DESTRUCTION. STARS BLOW UP, STARS SO MUCH BIGGER THAN OUR SUN. AND OUT OF THOSE EXPLOSIONS COME NEW STARS. MAYBE SOCIETIES HAVE TO BE THE SAME. THEY BECOME SO CLOGGED AND STRANGLED WITH THE OLD THAT NOTHING NEW CAN GROW UNTIL THERE'S AN EXPLOSION.

(Speaking Spanish) 
Martyn: THE OLD WAYS HAVE CHOKED MEXICO OFF. I GO DOWN THERE A LOT. AND YOU SEE IT'S A WONDERFUL, CHAOTIC, CORRUPT SOCIETY. TALK ABOUT EXPLOSIONS, THAT'S WHERE IT'S GOING TO HAPPEN. 

Kim: YOU KNOW, IT'S TOUGH DEFINING COOL. BUT A FATHER AND SON TEAM IN LONDON, ENGLAND THINK THEY HAVE THE ANSWER. THEY'VE PUBLISHED THE BOOK OF COOL, WHICH MIXES PRINT AND VIDEO TO TEACH YOU TRICKS FROM THE PROS.

(Droning chord)

♪ 

[ Caption: The Book Of Coal - courtesy of (unclear) Productions ]

[ Caption: Fred Rees - The Book Of Cool ]

Fred: THE BOOK OF COOL IS NOT JUST A BOOK. THE BOOK OF COOL IS A 320-PAGE BOOK AND THREE DVDs. WHAT WE DID IS WE FOUND WORLD CHAMPIONS AND EXPERTS OF ALL KINDS OF DIFFERENT SKILLS THAT WE THOUGHT WERE COOL. BUT BASICALLY, IT'S GOT A PREMISE OF IT BEING THAT IF YOU SEE SOMEONE DOING SOMETHING AND YOU THINK THAT LOOKS PRETTY COOL, WE WENT AND FOUND SOMEONE TO TEACH YOU HOW TO DO THAT. 

[ Caption: London ]

[ Caption: Clive Rees - The Book Of Cool ]

Clive: IT'S NOT EXACTLY A SYMBIOTIC RELATIONSHIP BECAUSE THE DVD IS PROBABLY THE MOST IMPORTANT THING. BUT THE BOOK ENABLES THE USER TO DO THINGS OR TO FACILITATE THE LEARNING OF THESE SKILLS. THE TWO TOGETHER WORK EXTREMELY WELL. 

Fred: WHAT WE WANTED TO DO IS TO HAVE A KIND OF TOME, YOU KNOW, WHERE THAT, YOU KNOW, YOU AS THE USER, YOU AS THE READER, COULD-- YOU KNOW, YOU COULD DECIDE WITHIN IT WHAT YOU THOUGHT WAS COOL WITHOUT US KIND OF SAYING, "LIKE, THESE ARE THE FOUR THINGS THAT ARE THE, YOU KNOW, COOLEST THINGS ON THE PLANET." 

Clive: WHEN FRED FIRST CAME UP WITH THE IDEA, UH, I DIDN'T THINK MUCH OF IT ACTUALLY. WE DID THIS TEST THING AND FRED WAS GOING TO SHOOT IT SO IT TURNED UP WITH A BIT OF A CAMERA AND WE SHOT THIS FRISBEE GUY. AND THEN WHEN, YOU KNOW, THE TEST WAS CUT TOGETHER, YOU COULD SEE HOW THIS ACTUALLY COULD TEACH PEOPLE THINGS THAT WERE FUN TO DO, WOULD MAKE THINGS WHICH SOMETIMES YOU THINK ARE INACCESSIBLE, THINGS YOU CAN'T DO, YOU LOOK AND YOU THINK, "WELL, NO, I'LL NEVER BE ABLE TO DO THAT," BUT YOU ACTUALLY CAN.

(Ethereal instrumental music)

♪ 

Fred: I THINK, REALLY, THE REASON WHY I MADE IT IS 'CAUSE I'M PROBABLY SO UNCOOL THAT I'M THE GUY THAT REALLY NEEDED IT. IN ORDER TO WRITE THE BOOK, WE HAD TO, YOU KNOW, HAVE A GO AT MASTERING EACH ONE OF THESE DIFFERENT SKILLS. SO, YOU KNOW, I GOT QUITE ENGROSSED IN ALL THE DIFFERENT ELEMENTS OF IT. SO IT'S QUITE HARD FOR ME TO SAY THAT THIS IS DEFINITELY THE THING WHICH I LIKED THE MOST. I GOT QUITE INTO DOING ALL THE BAR FLARING, WHICH WAS QUITE GOOD FUN. 
ONE OF THE THINGS THAT WE'VE DONE IN MAKING VOLUME 1 AND WITH BUILDING OUR WEBSITE IS TO GET AS MANY PEOPLE AS POSSIBLE TO CONTACT US WITH IDEAS OF WHAT SHOULD GO INTO THE BOOK OF COOL: VOLUME 2. 'CAUSE EVEN THOUGH WE WENT ON THIS CRAZY JOURNEY TO FIND ALL OF THESE PEOPLE, OBVIOUSLY, THERE'S LOADS MORE STUFF OUT THERE. 

[ Caption: The Book Of Cool ]

Kim: COMING UP, THE WEATHER MAKERS. 
Tim: THE FACT THAT THE ARCTIC ICECAP IS MELTING AWAY AT THE RATE OF 8% PER YEAR SHOULD BE HEADLINE NEWS.

(Theme plays: Funky techno music) 
[ Caption: The Word This Week ]

[ BREAK ] 

(Theme plays: Funky techno music) 

[ Caption: The Word This Week ]

[ Caption: Kim Clark Champniss ]

Kim: WELCOME BACK, EVERYBODY. DR. DAVID SUZUKI CALLED TIM FLANNERY'S THE WEATHER MAKERS ONE OF THE MOST IMPORTANT BOOKS OF THIS YOUNG CENTURY. IT'S GOT ALL THE USUAL SCARY STUFF ABOUT CLIMATE CHANGE. BUT WHAT SETS THE WEATHER MAKERS APART IS THE ATTEMPT TO UNDERSTAND OUR EMOTIONAL DISCONNECT FROM ECOLOGY AND HOW WE CAN AVOID FUTURE ENVIRONMENTAL CATASTROPHES.

(Soft new age music)

♪ 
(Applause) 

Tim: WHAT I'M HERE TO TALK TO YOU ABOUT THIS EVENING IS THE MOST IMPORTANT TOPIC, I'D SAY, OF OUR TIMES, AND THAT ISSUE, OF COURSE, IS CLIMATE CHANGE.

♪ 
[ Caption: Tim Flannery - Author, The Weather Makers ]

Tim: SOME PEOPLE BELIEVE THAT CLIMATE CHANGE ISN'T GOING TO AFFECT THEM IN THEIR LIFETIMES. I THINK THEY'RE WRONG. IT'S ALREADY AFFECTING US IN OUR LIFETIMES. I MEAN, WHETHER YOU LIVE IN NEW ORLEANS OR WHETHER YOU'RE AN INUIT IN FAR NORTHERN CANADA, CLIMATE CHANGE IS HAVING A BIG IMPACT ON YOUR LIFE. YOU CANNOT SEE THE NORTH POLAR ICECAP MELTING AT THE RATE OF 8% PER YEAR AND NOT BE HIGHLY ALARMED. THIS IS SOMETHING YOU CAN SEE FROM SPACE. BY 2050, THERE WON'T BE A NORTH POLAR ICECAP IN SUMMER. 
THE FACT THAT THE ARCTIC ICECAP IS MELTING AWAY AT THE RATE OF 8% PER YEAR SHOULD BE HEADLINE NEWS. THE FACT THAT THERE WILL BE NO MORE POLAR BEARS IN PERHAPS 20, 25 YEARS TIME SHOULD BE HEADLINE NEWS. 
I THINK THIS BOOK IS DIFFERENT 'CAUSE IT WAS WRITTEN AT A TIME WHEN CLIMATE SCIENCE WAS MATURE, YOU KNOW, AND THE REVOLUTION HAD TAKEN PLACE. WE UNDERSTOOD THE SYSTEMS. AND IT JUST SET OUT TO EXPLAIN VERY SIMPLY WHY CLIMATE CHANGE IS IMPORTANT AND WHAT WE NEED TO DO ABOUT IT. AND I DON'T THINK MANY OTHER BOOKS HAVE ACTUALLY ATTEMPTED TO DO THAT, TO TACKLE THE HARD SCIENCE AND THEN GO ON AND SAY WHAT WE SHOULD DO ABOUT IT.

♪ 

[ Caption: David Suzuki ]

David: FOR ALL OF HUMAN HISTORY, PEOPLE HAVE UNDERSTOOD THAT WE ARE DEEPLY EMBEDDED IN THE NATURAL WORLD AND UTTERLY DEPENDENT ON IT. TODAY MOST OF US LIVE IN BIG CITIES AND WE REALLY HAVE BOUGHT THE IDEA THAT IT'S THE ECONOMY, OF COURSE, THAT GIVES US ALL THIS STUFF. RIGHT? GIVES US GARBAGE COLLECTION AND GIVES US ALL THESE BIG STORES. SO WE REALLY DON'T FEEL ANY LONGER THAT WE'RE CONNECTED TO NATURE. 

Tim: THE SUCCESS OF TECHNOLOGY IN THE 20th CENTURY HAS MADE PEOPLE FEEL THAT THEY CAN CONTROL NATURE. AND WE'RE USED TO GETTING UP IN THE MORNING AND TURNING ON THE TAPS AND HAVING WATER COME OUT. DOESN'T HAVE TO BE THAT WAY. THAT WATER STARTS SOMEWHERE. 
A LOT OF CLIMATE SCIENTISTS HAVE BEEN REALLY SURPRISED AT HOW QUICKLY THE IMPACTS ARE OCCURRING AS A RESULT OF THIS CLIMATE CHANGE. EXTREME WEATHER EVENTS ARE A GREAT EXAMPLE OF THAT. NO ONE REALLY PREDICTED THIS EXTRAORDINARY INCREASE IN HURRICANE INTENSITY WE'VE SEEN OVER THE LAST COUPLE OF DECADES. 
EVERY TIME I LOOK AT THE ISSUE, IT, UM, MY BELIEF IS CONFIRMED THAT WE NEED TO ACT SOONER RATHER THAN LATER. THE CARBON DIOXIDE THAT'S BEING PUT INTO THE AIR RIGHT NOW FROM ALBERTA TAR SANDS, FOR EXAMPLE, HALF OF IT'LL STILL BE THERE IN A CENTURY'S TIME AND IT WILL ACT AS THE NEW ASBESTOS. TO MAKE THAT TAR SAND'S OIL INTO PETROL TAKES A HUGE AMOUNT OF ENERGY AND YOU'VE GOT TO RELEASE THREE TIMES AS MUCH POLLUTANT, CARBON DIOXIDE, INTO THE ATMOSPHERE FOR EVERY BARREL OF OIL FROM THAT SOURCE AS YOU DO FROM A STANDARD SOURCE. 
THE REASON THAT THE ATMOSPHERE IS GOING TO BE THE CONSTRAINING FACTOR ON HUMAN ACTIVITY IS THAT IT'S SO SMALL. I MEAN, IT'S MADE OF GAS SO IT LOOKS BIG. BUT IF YOU GET ALL THAT GAS AND COMPRESS IT DOWN, YOU'D FIND THE ATMOSPHERE PRESSED TO A LIQUID, YOU'D FIND THE ATMOSPHERE IS ABOUT ONE 500th THE SIZE OF THE OCEANS. SO IT'S A VERY TINY ORGAN OF OUR PLANET THAT'S TAKING A VAST AMOUNT OF POLLUTION. 

David: THE CRISIS WE FACE WITH CLIMATE CHANGE NOW IS THAT WE'RE OVERWHELMING THE NATURAL WORLD AND ITS ABILITY TO ABSORB CARBON DIOXIDE THAT WE'RE GENERATING. WE'RE IN DEEP TROUBLE. WE'VE DEPLETED THE OCEANS. OUR LAND HAS BEEN TAKEN OVER BY HUMAN BEINGS DESTROYING FORESTS. SPECIES ARE GOING OUT OF, UH, OUT OF EXISTENCE. HOW LONG CAN WE GO ON DENYING WHAT'S HAPPENING TO THE WORLD AROUND US? 

Tim: I'M CONVINCED THAT, JUST LOOKING AT THE SCIENTIFIC PROJECTIONS, THAT THIS WILL BE THE ISSUE OF THE 21st CENTURY, YOU KNOW? IT'S NOT GOING TO GO AWAY. THE CARBON DIOXIDE THAT YOU PUT IN THE AIR THIS MORNING DRIVING HERE TO DO THIS INTERVIEW, HALF OF IT'S GOING TO BE UP THERE IN A CENTURY'S TIME. YEAH? THE CARBON DIOXIDE'S NOT GOING TO GO AWAY, THE ISSUE'S NOT GOING TO GO AWAY AND THE MORAL RESPONSIBILITY IS NOT GOING TO AWAY.

♪ 

Kim: YOU KNOW, SOME PEOPLE CONSIDER ADVERTISING AND MARKETING AS A FORM OF ENVIRONMENTAL POLLUTION. THERE ARE A NUMBER OF BOOKS OUT RIGHT NOW ABOUT MARKETING. WE TAKE A LOOK AT THREE OF THEM: HOW TO SELL A LOBSTER BY BILL BISHOP, EXPERIENCE THE MESSAGE BY MAX LENDERMAN AND LOVEMARKS BY KEVIN ROBERTS, WHO HAPPENS TO BE THE CEO OF SAATCHI & SAATCHI. 

[ Caption: Kevin Roberts - Author, Lovemarks ]

Kevin: WE'VE REACHED AN AGE NOW AT LAST WHERE POWER HAS SWITCHED FROM THE BRANDS, IT'S SWITCHED RIGHT THROUGH THE BIG RETAILERS LIKE WAL-MART, IT'S SWITCHED THROUGH THE MEDIA AND NOW THE POWER'S WHERE I'VE ALWAYS HOPED IT WOULD BE WHEN I WAS IN THE '60s. YOU KNOW, WE CALLED IT PEOPLE POWER THEN, BUT NOW IT'S CONSUMER POWER. 

[ Caption: Bill Bishop - Author, How To Sell A lobster ]

Bill: THE KEY TO HAVING A BRAND IS, ACTUALLY, THAT YOU'RE ACTUALLY IN A RELATIONSHIP WITH THE PEOPLE THAT IDENTIFY WITH THAT BRAND. SO, REALLY, IN RELATIONSHIP, MARKETING IS REALLY WHAT WE SEE AS THE FUTURE, REINFORCING THAT RELATIONSHIP WITH THE PEOPLE THAT ARE YOUR CUSTOMERS. 

Kevin: BRANDS ARE DEAD. THEY'VE BECOME COMMODITIES. BRAND HAVE BEEN REPLACED, REALLY, BY WHAT WE CALL LOVE MARKS, UM, WHICH IS BRANDS THAT ARE DRIPPING WITH MYSTERY, SENSUALITY, INTIMACY; BRANDS THAT REALLY CREATE LOYALTY BEYOND REASON. 

Bill: WHAT WE ENCOURAGE OUR CLIENTS TO DO IS TO GIVE AWAY FREE VALUE IN WHATEVER WAY IT IS. LIKE THE BAND THE ARCTIC MONKEYS GAVE AWAY THEIR FREE SONG TO EVERYBODY ON THE INTERNET. AND THEN EVERYBODY HEARD IT AND THEY LIKED THE SONG SO THEY BOUGHT THE ALBUM.

♪ I BET THAT YOU LOOK GOOD ON THE DANCE FLOOR ♪

♪ I DON'T KNOW IF YOU'RE LOOKING FOR ROMANCE ♪

♪ I DON'T KNOW WHAT YOU'RE LOOKING FOR ♪ 

[ Caption: Max Lenderman - Author, Experience The Message ]

Max: TRADITIONAL MARKETING IN ADVERTISING IS NOT WORKING BECAUSE THERE'S TOO MUCH CLUTTER AND PEOPLE AREN'T PAYING ENOUGH ATTENTION TO MARKETING MESSAGES. UH, SO THE SOLUTION TO THAT IS TO TAKE MARKETING BRANDS AND PRODUCTS OFF THE ELECTRONIC SCREEN, OFF THE PRINTED PAGE, OFF THE RADIO WAVES AND BRING IT DOWN TO THE PEOPLE AND HAVE THEM EXPERIENCE THE BRAND OR PRODUCT THEMSELVES. 
AND, HOPEFULLY, IF THE EXPERIENCE IS GOOD ENOUGH, IF YOU'VE CRAFTED THE EXPERIENCE IN AN ENGAGING MANNER THEN THEY'RE GOING TO REMEMBER IT A LOT MORE THAN A TV COMMERCIAL OR A RADIO AD, FOR INSTANCE, AND, ALSO, TELL THEIR FRIENDS AND PEERS ABOUT IT, THEREFORE, DOING THE MARKETING FOR YOU, BASICALLY. 

Kevin: IF YOU THINK OF WHAT APPLE AND STEVE JOBS IS DOING, THEY'RE REALLY CONNECTING. THEY'RE CONNECTING THROUGH iTUNES; THEY'RE CONNECTING THROUGH USING BONO TO PUT THE BLACK iPOD. LOOK HOW THEY JUST BROUGHT SHUFFLE OUT OF NOWHERE FOR 99 BUCKS, HOW THEY REPLACED THE MINI WITH THE NANO, HOW THEY PUT THE VIDEO ON. THEY DO IT VIRALLY, THEY DO IT ON THE WEB, THEY DO IT THROUGH MOBILES, THEY DO IT THROUGH BILLBOARDS. I THINK APPLE ARE REALLY IN TOUCH WITH THEIR CONSUMER MORE THAN MOST COMPANIES.

♪ KEEPIN' YOUR LOVE UNDER CONTROL ♪ 

Bill: EVERYBODY NEEDS TO BRAND "THEMSELF." SO-- AND WHAT I SEE AS A BRAND IS REALLY THAT, UH-- ESPECIALLY A SMALLER BUSINESS-- THAT YOU NEED WHAT I CALL A BIG IDEA. YOU NEED SOMETHING THAT PEOPLE ARE GOING TO RECOGNIZE AS NEW AND DIFFERENT AND BETTER THAN WHAT EVERYONE ELSE'S IS AND THAT THEY INSTANTLY UNDERSTAND HOW YOU'RE NEW, BETTER AND DIFFERENT. 

Man: THANKS FOR GETTING ME AWAY FROM ALL THAT SEX.

(Cheering) 

Man 2: TO BALANCE. 

Man 3: YEAH. 

Kevin: WHAT MAKES A GOOD PRODUCT NOW, IT'S WHEN YOU CAN MOVE FROM BECOMING IRREPLACEABLE TO BECOMING IRRESISTIBLE. AND THE ONLY WAY YOU DO THAT IS THE MARKETING CAMPAIGN GIVES POWER AWAY FROM THE BRAND TO THE CONSUMER AND SAYS, "I DON'T OWN-- THE COCA-COLA COMPANY DOESN'T OWN COKE; YOU, THE DRINKERS OF COKE OWN IT. SO HERE IT IS; IT'S YOURS. TELL US WHAT TO DO." 
(Upbeat rock music)

♪ 
Kim: UP NEXT, THE CREATIVITY OF CIRQUE DU SOLEIL. 

Lyn: EACH ONE OF OUR SHOWS CALLS OUT TO PEOPLE TO AWAKEN THEIR SENSES.

(Theme plays: Funky techno music) 
[ Caption: The Word This Week ]

[ BREAK ] 

(Theme plays: Funky techno mujsic) 

[ Caption: The Word This Week ]

[ Caption: Kim Clark Champniss ]

Kim: WELCOME BACK, EVERYBODY. LYN HEWARD IS THE FORMER PRESIDENT OF CIRQUE DU SOLEIL'S CREATIVE DIVISION. THESE DAYS, SHE'S TURNED HER ENERGIES TO OTHER PROJECTS, INCLUDING THE BOOK THE SPARK, WHICH SHE CO-WROTE WITH JOHN BACON. IN IT, SHE WEAVES A STORY OF INSPIRATION USING THE WORLD- FAMOUS CIRCUS AS A BACKDROP.

(Upbeat techno music) 
♪

[ Caption: Montreal ]

[ Caption: Lyn Heward - Author, The Spark ]

Lyn: EXPERIENCE IS A LOT IN UNDERSTANDING WHAT CREATIVITY AT CIRQUE DU SOLEIL IS BECAUSE EACH EXPERIENCE THAT YOU LIVE HERE TELLS YOU SOMETHING ABOUT YOURSELF. YOU DISCOVER SOMETHING ABOUT YOURSELF. IT CAN BE IN THE INTERACTIONS WITH PEOPLE, IT CAN BE IN TRYING MAKEUP, IT CAN BE TRYING A HEAD MOULDING OR TRYING AN ACT BUT YOU LEARN SOMETHING ABOUT YOURSELF. AND YOU MAY OPEN YOUR SENSES, YOU MAY BECOME MORE CREATIVE OR YOU MAY SAY, "WOW, I SURVIVED THAT." BUT THAT'S AN IMPORTANT PART OF THE BOOK.

(Indiscernible chatter) 
Lyn: THE BOOK IS LIKE THAT TOO. EACH ONE OF OUR SHOWS CALLS OUT TO PEOPLE TO AWAKEN THEIR SENSES.

(Emotive orchestral music) 
(Vocalizing) 
Lyn: I THINK THAT OUR COSTUMES IN AND OF THEMSELVES, ARE PROVOCATIVE AND EVOCATIVE. OKAY, THEY EVOKE SOMETHING IN THE PAST OR THEY PROVOKE SOMETHING MOVING INTO THE FUTURE. SO THERE ARE A VARIETY OF ELEMENTS IN ANY GIVEN SHOW THAT DRIVE THAT. WE WANT TO INVOKE THEIR IMAGINATIONS. WE'RE TRYING TO LEAVE A LITTLE BIT OF ROOM IN YOUR IMAGINATION TO SEE HOW YOU FIT INTO, UH, THE SCOPE OF THINGS.

(Upbeat instrumental music)

♪ 
Lyn: WE HAVE A LOT OF ATHLETES AND THEY HAVE BEEN WORKING IN A COMPETITIVE MODE FOR X PERIOD OF TIME. AND THEY KNOW ALL THE MOVEMENTS AND THEY KNOW ALL THE TECHNIQUE AND THEY CAN PREDICT EVERY WORD THAT A COACH IS GOING TO SAY TO THEM: THAT'S GOOD, THAT'S BAD, TUCK, BETTER, PIKE, KEEP YOUR KNEES STRAIGHT AND STRAIGHTEN YOUR BODY POSITION OR WHATEVER. BUT WHAT THEY CAN'T PREDICT IS WHAT'S HAPPENING INSIDE OF THEMSELVES AND THAT'S WHAT WE GO AFTER WHEN WE COME, IS HOW CAN WE STIMULATE THESE PEOPLE TO FEEL THEMSELVES? 
THERE ARE A LOT OF WAYS THAT PEOPLE ARE CREATIVE IN THEIR LIVES AND WE DON'T EVEN ACKNOWLEDGE IT AS BEING CREATIVE. AND I THINK THAT THAT'S WHAT WE'RE IMPOVERISHED WITH, IS THAT CAN WE RECOGNIZE CREATIVITY WHEN IT'S THIS FAR FROM OUR FACE? OKAY, CAN WE ACTUALLY RECOGNIZE IT? IF IT HAS THE WORD "ART" ATTACHED TO IT, WE ACTUALLY LOOK FOR CREATIVITY. AND THAT'S WHY I WANTED THE FOCUS OF THIS BOOK TO BE ON EVERYDAY GESTURES.

(Melodic techno music)

♪

Kim: THAT'S OUR SHOW, EVERYBODY. HOPE YOU ENJOYED IT. DON'T FORGET; GO TO OUR WEBSITE, booktelevision.com; GIVE US SOME FEEDBACK. 'TIL NEXT TIME, I'M K.C.C. FOR THE WORD THIS WEEK.

[ Caption: www.booktelevision.com ]

(Theme plays: Funky techno music)

♪
[ CREDITS ]

(Closed captions created by Bravo!)  
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